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The Digital Opportunity

200 US Billion Dollar-
digital market by 2025

The next wave of growth for 
the ASEAN



Along with the 
growth of digital in 

the region, new forms 
of protectionism arise



AMS KNOWN DIGITAL PROTECTIONIST MEASURES

Indonesia Data Localisation, Local Content Requirements, Barrier to Internet Services, 

Tariffs on Digital Products

Philippines Discrimination through Procurement Processes limiting foreign participation, 

Licensing Requirements

Thailand IPR backlogs, Content Blocking

Vietnam Restrictions on Online Advertising, Data Localisation

Sources: USTR, 2018; ITIF, 2018; Pitakdumrongkit, 2018.



ASEAN Single 

Market: Still an 

aspiration

 2015: Single market was 

envisioned and put into motion 
(AEC 2015)

 Shortfalls in implementation seen 

driving the change in language in 

AEC 2025 and the roadmap 

towards a single market a constant 

work-in-progress (Basu Das, 2017)

 ‘Single Market’ left out of policy 

literature except for ‘Single Market 

in the ICT’ and ICT for ‘Food, 

Agriculture, and Forestry’(AEC 2015; 

AEC 2025)



Thus, a ‘Digital Single 
Market’, whilst 

necessary for growth, is 
‘hard to believe’.

(Basu Das, 2018)



AEC initiatives 

on digitalisation 

underway, but 

not without its 

challenges

 AWPEC: viable first step, yet 

insufficient to address magnitude

 ‘The ASEAN Way’ pose a 

challenge to agility and decisiveness 

in leading transformation

 Compliance is mainly voluntary 

whereas transformation initiatives 

need to be driven from the top 

See experience in the DT of enterprises in 

Matt et al., 2015; Westerman et al., 2012; 

Zhu et al., 2006



The EU Digital Single Market: An 
Aspiration for the AEC?

Free movement of 
goods, persons, 

services & capital 

Individuals and 
businesses: seamlessly 

access & exercise
online activities 

Fair competition, high 
level of consumer & 

personal data 
protection 

IRRESPECTIVE OF 
THEIR 

NATIONALITY OR 
PLACE OF 

RESIDENCE



The Digital 
Economic Integration 
(DEI) Framework for 

the ASEAN



The Digital Transformation Board

Empowered to drive the 
digitalisation agenda of 
the AEC that can lead 
the change from the top-
down

01
Requires that some 
aspects of policy making 
and implementation of 
the AEC are allowed 
some freedom to deviate 
from the ‘ASEAN Way’ 

02
Agility and decisiveness; 
else, ASEAN will always 
be in a catch-up mode 
with respect to digital 
markets integration

03



Note: ATIGA, ATFF, negotiations on trade in services, 

ASW etc. are essential for integration. 

Sectoral bodies under AEM (e.g., competition, EC, 

consumer protection, customs, IP, services) are vertical 

organisations. Digital transformation esp. in the context 

of a Single Market must be built as a horizontal 

capability across the entire economy. Currently, EC is a 

separate sectoral body under the purview of AEM.



Some conclusions

 Which should come first? ‘Offline’ Single 
Market or Digital Single Market?

o Policy and platform infrastructure for digital 
market integration address both markets

o Digital integration might be more tedious, but 
once established would address issues found 
in offline trade

o Goal: to narrow or eliminate the gap between 
digital and offline trade as more value are 
exchanged fluidly between the two forms



Some conclusions

 What do we prioritise first?

o Enterprise DT experience: start with the core 
platform enablers and the other aspects follow

o Core Platform Enablers require system 
integration across the board and thus are more 
complex, but address ‘backward compatibility’

o However, the most fundamental priorities are 
the requisite enablers of digitalisation: pervasive 
access to internet and public digital services, 
digital literacy (investments in human capital)
robust privacy, data protection and cybersecurity 
measures



Thank you

An ASEAN Digital Single 

Market: Boosting the 

Aspiration for a Single 

Market in the Digital Era

Paul John Mendoza Peña

Graduate School of Economics

De La Salle University—Manila 


